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The 13™ edition of Seoul Food & Hotel 2019 was an extremely high-quality
edition with busy show floors every day, and a healthy increase in
visitor numbers from 2018.
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SFH 2019 drew a notable 50,335 visitors and 1,559 exhibitors including
664 international companies from 40 countries and 32 national
pavilions across 4 days and 76,121 sgm of exhibitor space.
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As Korea’s largest International Exhibition, SFH delivers high quality
Korean buyers, decision makers and industry experts to source premium
goods, view worldwide industry trends, and an opportunity to discuss
future business ideas across sectors.




VISITORS IN 2019 DOMESTIC VISITORS
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EXHIBITOR ANALYSIS
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90% 84

‘Achieved their Expect to receive  // Rated visitor PPRT @ l
objectives’ orders because quality as good \\. :,'
of the show or excellent il \ 4 ‘ '

KOREA MALAYSIA NETHERLANDS PANAMA PERU PHILIPPINES POLAND PORTUGAL

ASCPI=@QE

RUSSIA SINGAPORE ~ SOUTH AFRICA SPAIN TAIWAN THAILAND TURKEY

66* 40

Exhibitors met Visitors’ main // Visitors’ main
visitors with interest is interest is Wine
purchasing Meat, Poultry

power and Seafood

OTHER TRENDING SECTORS:

Agricultural, Food ingredients, Health & Organic,
Bakery & Confectionery
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SPECIALISED EVENTS:
SFH CULINARY
CHALLENGE
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The SFH Culinary Challenge returned for its
5th anniversary edition, once again as a WACS
(World Association of Chef Societies) endorsed
event and continuing its role as one of Korea’s
most important culinary competitions.

The 2019 edition was the largest to date and
saw over 300 chefs competing — largely from
leading chef colleges across Korea, but also
with international teams from Taiwan, Thailand
and China as well.

The event continues to grow in size and
international recognition, and once again saw
an improved standard of culinary skill from
those competing.
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https://youtu.be/mkl_j3x2mus
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SPECIALISED EVENTS:
WINE KOREA

B2B WINE TASTING g

The B2B wine tasting pavilion, co-ordinated along with Wine Review magazine,
showcased wines from participating companies present at SFH. The B2B only
tasting area means Korean wine buyers are given background information
alongside the wine tasting, before being directed to the stand of the participating
wine company to meet the producer. The B2B approach helps keep the quality
high, and means that efficiency is increased, for both exporter and buyer.

INFORMATIVE SEMINARS

Wine Korea incorporates a day of
informative seminars, lead by the
Korean Wine Association — by creating
engaging content, the wine industry
personnel present at SFH are given a
whole day of useful knowledge about
the global wine market. After the
seminar sessions have ended, a tasting
session takes place and all participating
wine companies are then passed the
contact details of those buyers involved.

THE WINERIES

Participating wineries are also

given additional exposure to the
Korean market, through dedicated
marketing channels before and after
the show. With Korea’s largest wine
publication Wine Review, informative
articles about the wine producers,
their product, contact details and
availability are shared — meaning
the promotion of wine companies
through Wine Korea is not limited

to 4 days of Seoul Food and Hotel.

2020

Not only will 2020 see the return of seminars, tasting zones and focused marketing
campaigns, but it will also see the return of SFH Wine Challenge — back by popular
demand. The competitive element adds another dimension to Wine Korea, and
helps companies demonstrate their quality to wine importers.
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The KINTEX exhibition complex is one
of the newest and finest international
facilities in North East Asia in size,

. operational systems and service quality.

i It is equipped with facilities and
i : infrastructure superior to other

Haelssen & Lyon GmbH
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SPONSORS

_ _ ValaThaiFood @ Ministry of Agriculture, Food and Rural Affairs (MARFA)
Park Tak International Corporation “Good show, @ Ministry of Food and Drug Safety (MFDS)

“It is a refreshing experience where potential @ GyeongGi-Do

® Korea Food Research Institute (KFRI)
people can network and share prOSpeCt’ well @ Korean Society of Food Science and Technology (KoSFoST)

their love for food.” organised.” @ The Korean Dietetic Association (KDA)

Albert Ng, President Valaorn Athitinant, @ Korea Foodservice Industry Association (KFIA)
Managing Director @ Korea Chefs Association (KCA)

CONTACT Us:

International Sales Office
Stella Lee

T. +44 (0)20 7560 4043

E. Stella.Lee@ubm.com

International Sales Office — ASIA
Jorinda Tan

T. +65 6233 6653

E. Jorinda.Tan@ubm.com

Korea

Jina (Hyunjin) Kim

T. +82 (0)2 6715 5409
E. Jina.Kim@ubm.com
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